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THE GREAT MICHIGAN MILK DRIVE

FILL GLASSES WITH MILK AND HEARTS WITH HOPE.

Milk is a nutritional powerhouse. Michigan dairy YOU CAN HELP MAKE A D”:FERENCEI
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Americans struggle with hunger,

including 16 million children.
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THESE STUDENTS
MADE A DIFFERENCE!

Fuel Up to Play 60 student ambassadors from Bath High School in Bath,
Michigan, set out to organize a local campaign to raise money for milk.
Milk is the most requested item at food banks and pantries, yet it’s the
product least available. Bath High School students representing the
National Honor Society and Student Council, Faith B., Stephanie H.,
Morgan M., and Clarisse O., in partnership with the United Dairy Industry
of Michigan, Michigan Department of Agriculture and Rural Development
and Food Bank Council of Michigan, hosted a variety of fundraising
activities over two weeks to raise funds. Activities included a photo booth
at school lunch, hat days, placing empty milk jugs at local businesses
to collect donations, and visiting local elementary and middle schools
- dressed in dairy costumes to engage younger students. The school
e , raised over $3,400 for milk for the local food bank and the students
émohstrated ‘thelr coirnmltment to health and wellness at thelr SChooI
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